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Headlines that Make Your Head Spin
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What should we be paying attention to?
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Spoiler Alert:
There’s good news for Nebraska

Simplicity

Silence

Thoughtfulness

Nostalgia

Purpose

Personal
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Now starring: Undertourism
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“Nobody goes there anymore; 
it’s too crowded.”
Yogi Berra
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Undertourism

Peaceful alternatives to the 
beaten path, over-packed cities, 
and glamorous destinations.
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Riding the
Second City Wave

Second-city travel will take
a leap forward in 2020. 
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Oslo, 2017 Tourist Rescue Campaign 

http://www.youtube.com/watch?v=AM0kEq0jPag
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The Sound of Silence 

90% of children will never experience 
natural silence (spaces that are free 
of manmade noise). 
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Travel Evolution 

With the wave of undertourism, domestic travel 
takes on new dimensions.
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Experiencing the Depths 
of Our Surroundings

History, culture, 
music, food
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Food is at the forefront 

2020 is the year of food travel
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Microadventures

Short, simple, cheap, 
rewarding. 
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So… 

Microadventures are part of a larger trend of 
travel experiences. And, the more “under the 
radar” or off the beaten path, the better. 
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74%
of travelers choose to splurge on 
tours and skimp on souvenirs. 
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It’s no wonder that Experiences 
offerings have grown and they 

now offer 30,000 of them, globally. 

of Airbnb guests who purchased 
an Experience did so because 

they wanted a more local, 
authentic experience.

Local Love Language

96% 7x YoY
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Low + Slow 

As the desire for a digital detox grows, 
slow, screenless, and even silent take 
on starring roles.
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would prefer to take a longer 
route to experience more of the 

journey itself.

Almost half of travelers plan to 
take slower modes to reduce 
their environmental impact.

Slowing the Pace 

1/2 2/3
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The Natural Antidote

Wellness Travel 

The remedy to the “I need a 
vacation” feeling that people 
experience regularly in our 
tech-centric, fast-paced world. 
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In with the Old

Nostalgia can create deeper 
connections between consumers 
and the spaces and activities they 
participate in while traveling.



© 2019 Vladimir Jones. 22

Who & What Drives Travel Decisions

The faces and factors behind the trends:
Gen Z 

Millennials

Boomers
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By 2020, Gen Z will be the 
largest cohort of travel 

consumers globally.

Gen Z

Big Vision,
Big Influence

2020
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Millennial Travel

Inspired by trying something new 
(not necessarily digital, flashy,
or expensive).
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Boomers, Bucket Lists + Travel Budgets

EVERY DAY for the next two decades,
10,000 people will turn 65 years old.
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Digital AND personal 
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Close to 50% of people 
feel comfortable using 
a smartphone to plan 
their entire trip.
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Personal Is Key 

Despite online researching, 
planning, and booking being at its 
peak, consumers want a personal 
connection more than ever.
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http://www.youtube.com/watch?v=zi7R66sgvfU
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Putting it all together 
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The Midwest

More than Just Nice

Self-sufficient, down-to-earth, 
and driven by heart, this is a 
place well positioned to speak 
to cultural longings.
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Takeaways

Bring one-of-a-kind experiences to the forefront.

Align your “what” with the Nebraska “why.”

Lean into the desire for less. 

Be accessible AND off the beaten path. 

Leverage technology, but don’t let it get in the way of a human touch. 
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Thank you, honestly. 

Cody Gore

cgore@vladimirjones.com

Anne Faricy

afaricy@vladimirjones.com




