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Global & U.S.  

Research & 
Education

Each year, Miles 
and our sister 
agencies invest 
more than 
$500,000 USD in 
research & 
education on 
critical topics for 
the travel & 
tourism industry



Time for Community. Agenda.

Why it Matters

1. Time for Engagement
2. Time for Events
3. Time for Business & Workers
4. Time for Practical Solutions
5. Time to Tell our Story

Questions & Discussion
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Why it Matters



P A G E  7

PROJECT 
OVERVIEW

“TOURISM IN MY COMMUNITY MAKES IT A BETTER PLACE IN WHICH TO LIVE”

Statement: Please rate how much you agree or disagree with the following statement: "I believe tourism in my community makes it a better place in which to live."

(Base: All respondents, 4,109 completed surveys. Data collected October 16-26, 2025.)
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38%
Nearly 4/10 
American 
travelers 
chose to live 
in their 
community 
because 
they were 
once visitors
The State of American Traveler, Future Partners, 
October 2025.  Sample size of  4,109 US. travelers 
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Time for ENGAGEMENT



Regular Community Connections & Consultation



COMMUNITY ADVISORY BOARD



Resident Sentiment Research & Benchmarking





Time for Engagement: 
Global Best Practices

1. Regular sentiment research with 
outreach to all residents & businesses

2. Identify immediate ‘hot button’ issues 
with consultation, social & media 
analysis

3. Look at opportunities to collaborate in 
research with others for savings and 
to benchmark

Time for Community: V i s i t  O r l a n d o  M a s t e r  P l a n  
C o m m u n i t y  M e e t i n g s



Nebraska Example

Lincoln Chamber of Commerce
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Time for EVENTS



Time for EVENTS

61% of Nebraska visitors 
have traveled to an event & 
festival & 42% to a sporting 
event in last 12 months

Source: Gemini AI Generated Image

46% & 28% All U.S. Travelers

The State of American Traveler, Future Partners, Custom Research, Insights Explorer Year to 
December 2025.  Sample size of  13,161 & 14,007  US. travelers 



The Passions & Hobbies of Nebraska Event Visitors

The State of American Traveler, Future Partners, All Events & Festivals incl. Sporting Events, Insights Explorer Year to  December 2025.

Food & Cuisine

63%

Wellness

46%

Historical Sites & Attractions

57%

Shopping

51%



P O S I T I V E  S E N T I M E N T

Communities 
see sporting 
events as a 
unifying force 
and a valuable 
local asset. 

Source: Cimarron Global, Resident Sentiment 2025 National Benchmark Study



SIGNATURE LOCAL EVENTS

milespartnership.expert/EventsHallOfFame

https://milespartnership.expert/EventsHallOfFame
https://milespartnership.expert/EventsHallOfFame


America250 2026 Event Opportunities

53% of Nebraska visitors 
are interested in traveling 
to America250 events, 
attractions & sites

Source: Gemini AI Generated Image

28% All U.S. Travelers

The State of American Traveler, Future Partners, Custom Research, Insights Explorer Year to 
December 2025.  Sample size of  14,007  US. travelers 



Time for Event: Global Best 
Practices: 

1. Consult & partner with the community

2. Report on the full benefits of events

3. Manage & mitigate negative impacts

4. Develop community appreciation & 
partnership programs 

 eg: preferential ticketing, special seating or 
events, work opportunities, volunteer 
programs

Time for Community: 



Nebraska Examples

NEBRASKALAND Days, North Platte, NENCAA Men’s College World Series, Omaha, NE
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Time for Workers & Business



o Global Workforce Study

o U.S Workforce Study

o Maine Workforce Study

1. 20%+ of new jobs in the world 
over the next decade

2. Chronic staff  & skill shortages
3. High tech & high touch
4. Critical barriers to overcome



Maine Workforce 
Research & Campaign











San Diego 
Tourism 
Authority’s 
Tourism 
Accelerator



Workforce & Business 
Global Best Practices: 

1. 360 degree research: 
Businesses, Residents, 
Workers & Potential Workers

2. Develop education & training 
opportunities 

3. Address the barriers of 
seasonality, career 
progression & housing

4. Provide business support 
including training, grants, 
mentorship & networking

Time for Community: 



Nebraska Examples

University of Nebraska Red Carpet Service
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Time for Practical Solutions



Museums, Arts & Culture    Attendance still down 30% from 2019





Vacation Rentals in Remote 
Locations can become 

Destinations in ThemselvesWatch: https://www.youtube.com/watch?v=jcEcEH2TFXU 

https://www.youtube.com/watch?v=jcEcEH2TFXU
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Vail, CO
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Examples Anaheim, CAGreenville, SC

Vail, CO

Swedish Farms Swedish Ski Resorts eg: Are



Practical Solutions Global 
Best Practices: 

1. Build skills & investment in tourism 
management as well as marketing

2. Be practical problem solvers
3. Identify the hot button issues or 

opportunities for the greatest 
impact eg: STRs, housing

4. Collaborate & partner with others – 
private & public organizations

Time for Community: 



Nebraska Examples

Nebraska Community Foundation



Nebraska Examples

Nebraska Community Foundation
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Time for Telling Our Story



Credibility & Clarity

Relationships & 

evidence are the 

foundation of your story

Time for Community: 



State of American Traveler October 2025 

36% Know of DMO
34% Don’t Know   31% Not Sure
Only just over one-third of Americans are aware of their local 
destination marketing organization



T e l l i n g  o u r  S t o r y









Telling our Story                 
Global Best Practices: 

1. Nurture & build relationships – Time for 
Engagement

2. Have research, data & results drive smart 
decisions 

3. Define & report against a small number 
of Key Performance Indicators

4. Know your audience, customize your 
message

5. Tell a Story that is clear & compelling

Time for Community: 



Nebraska Examples

Nebraska Passport Program – Nebraska Tourism Commission 



Nebraska Examples

Nebraska Tourism Commission Resources



Its Time for Community
Final Reminders

1. Engage, consult & survey local 
residents & businesses

2. Use events as a “unifying force” 
with the local community

3. Partner  to develop workforce & 
support businesses

4. Be a  practical problem solver
5. Tell your story In a credible, 

clear & concise way
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Pop Question
What % of all new 
jobs worldwide will 
be created in 
Tourism & 
Hospitality over the 
next decade?  
  



Community 
Engagement 

Slides, 
Research
& Resources

Reports & Toolkits: 

TimeforDMOcracy.com

MilesPartnership.com/SAT   

https://timefordmocracy.com/
https://www.milespartnership.com/how-we-think/research/state-american-traveler
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Presentation Slides

https://milespartnership.expert/NECommunity

https://milespartnership.expert/NECommunity
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Questions & Discussion



Thank You !

Head of Research & Insights
Miles Partnership

Chris.Adams@MilesPartnership.com
milespartnership.com/blog-author/chris-adams

Chris Adams

mailto:Chris.Adams@MilesPartnership.com
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Additional Slides & Examples





FUNDING FOR 
TOMORROW
North American & European Studies on 
Tourism Taxation & Funding Options

milespartnership.com/how -we -think/research/funding -futures -2025



C o m m u n i t y  S h a r e d  V a l u e s  &  S o c i a l  I m p a c t

destinationsinternational.org/community-shared-value



Research & Resources 
on Sporting Events

MilesPartnership.com/how-we-think

Sports Event Travelers, Spotlight on 
Atlanta, Webinar, Sept. 2025

International Sporting Events, Article, 
Dec. 2025

eSports White Paper, Oct. 2025

https://www.milespartnership.com/webinars






W e s t  V i r g i n i a ’ s  B u s i n e s s ,  S t a f f  &  L o c a l s  T r a i n i n g  P r o g r a m s



Tourism Business 
Enhancement Program



70

DMOS SHOULD BE BE 
PROACTIVE PARTNERS
BUT ARE NOT 
RESPONSIBLE FOR 
SOLVING IT ALONE





72
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